
Old Spice Odor Blocker Ads – Rhetorical Analysis Practice 

by Robert Alderman 

 

I use this assignment right after a few of my introductory lectures on rhetoric to teach my 

students how advertisers always identify a very specific rhetorical audience (stressed in the 

video) and how advertisements rely on the three rhetorical appeals to sell a deeper message 

beyond merely "please buy our product." I make sure to point out that, if a male student actually 

enjoyed these commercials and went so far as to buy this product, he (as the commercial targets 

adolescent males) actually bought these subliminal messages without even realizing it. And then 

I point out that this kind of thing happens an incredible number of times per day. (The old 

statistic I last read said it happens several thousand times per day, but that is very likely 

outdated now when you consider students scrolling all day through their social media apps.) 

 

Then, after using this video to demonstrate how a rhetorical analysis works (because the video 

creator did a great job, I think), I show them a blitz of several commercials after this one (Super 

Bowl commercials, dueling political commercials, etc.) and have them analyze as homework the 

rhetorical situation for each.  

 

Sometimes, though, depending on the amount of time I have to spend on it, I will even have the 

students try to analyze the Old Spice Odor Blocker campaign first before showing them this 

video. It really depends on the time constraints of each semester and what I'm trying to 

accomplish at that time. 

  

Learning Objectives:  

▪ Recognize the influence of rhetoric in everyday life. 
▪ Demonstrate rhetoric in action. 
▪ Explain the effect a piece of rhetoric has on its audience, how successful it is, and the 

devices and appeals used to achieve its goals. 

▪ Identify meanings embedded in advertising. 
▪ Evaluate rhetoric at local, national, and global scales. 
▪ Read texts and images critically and in context, considering multiple perspectives. 
▪ Consider issues of audience and context in your own writing. 

 

 

The students get into groups of three or four. Then, I tell the students that we are going to 

conduct a rhetorical analysis of an advertising campaign, so while the 5-minute video plays, they 

should be taking notes and trying their best to answer the following questions: 

 

 

• Who is the rhetor? 

• Who is the target audience? 

• What is the underlying message of the ad campaign? 

• Give examples of logical appeals. 

• Give examples of emotional appeals. 

• Give examples of ethical appeals. 

• Which of the three appeals is most dominant? 



• Do you think this is a successful piece of rhetoric? Why or why not? 

 

Now the students watch “All of the Terry Crews Old Spice Commercials” video on YouTube, 

which is 5:43 long. After it ends, I give the students 10 to 15 minutes to discuss their findings, 

then we discuss their answers as a class together. 

 

When we have finished discussing this, I show them one more short video by Alex Olguin on 

YouTube called “Old Spice Odor Blocker Ad Analysis,” which gives an analysis of the ads that 

the students can reflect on. I use this final video as an opportunity to demonstrate how deeply a 

rhetorical analysis can go (or as a demonstration of how to do such an assignment). This helps 

the students to visualize their own rhetorical analysis essay. 
 


